MBA Marketing Specialization Project Topics
1. Impact of Digital Marketing on Consumer Purchase Decisions

Research Objectives

e To study the influence of digital marketing on consumer buying behaviour.
e To identify the most effective digital marketing channels.

Suggested Methodology: Survey
Primary Variables: Digital Marketing, Consumer Behaviour, Purchase Intention

Suitable For: MBA Marketing Students

2. Consumer Buying Behaviour Towards E-commerce Platforms

Research Objectives

e To analyze factors influencing online purchasing decisions.
e To study customer preferences for e-commerce platforms.

Suggested Methodology: Survey
Primary Variables: Consumer Behaviour, Online Shopping, Customer Satisfaction

Suitable For: MBA Marketing Students

3. Effectiveness of Social Media Marketing

Research Objectives

e  To evaluate the impact of social media campaigns on brand awareness.
e  To study consumer engagement through social media.

Suggested Methodology: Survey
Primary Variables: Social Media Marketing, Brand Awareness, Customer Engagement

Suitable For: MBA Marketing Students

4. Brand Loyalty Among Smartphone Users

Research Objectives

e To examine factors influencing customer loyalty toward smartphone brands.
e To study repeat purchase intentions.

Suggested Methodology: Survey
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Primary Variables: Brand Loyalty, Customer Satisfaction, Brand Trust

Suitable For: MBA Marketing Students

5. Customer Satisfaction in the Retail Industry

Research Objectives

e To measure customer satisfaction with retail services.
e To identify service quality factors affecting satisfaction.

Suggested Methodology: Survey
Primary Variables: Customer Satisfaction, Service Quality, Customer Experience

Suitable For: MBA Marketing Students

6. Impact of Influencer Marketing on Consumer Buying Behaviour

Research Objectives

e To study the effectiveness of influencer marketing campaigns.
e To examine the influence of social media influencers on purchase decisions.

Suggested Methodology: Survey
Primary Variables: Influencer Marketing, Purchase Intention, Brand Awareness

Suitable For: MBA Marketing Students

7. Role of Artificial Intelligence in Marketing

Research Objectives

e To examine the application of Al in modern marketing.
e To evaluate its impact on customer experience.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Artificial Intelligence, Customer Experience, Marketing Automation

Suitable For: MBA Marketing Students

8. Effectiveness of Email Marketing Campaigns

Research Objectives

e To evaluate customer responses to email marketing.
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e  To identify factors improving campaign performance.
Suggested Methodology: Survey
Primary Variables: Email Marketing, Customer Response, Conversion Rate

Suitable For: MBA Marketing Students

9. Green Marketing and Consumer Awareness

Research Objectives

e To study consumer awareness of eco-friendly products.
e To analyze purchasing behaviour toward green products.

Suggested Methodology: Survey
Primary Variables: Green Marketing, Environmental Awareness, Purchase Behaviour

Suitable For: MBA Marketing Students

10. Customer Perception Towards Online Food Delivery Apps

Research Objectives

e To evaluate customer satisfaction with food delivery platforms.
e To identify factors influencing app selection.

Suggested Methodology: Survey
Primary Variables: Customer Satisfaction, Service Quality, Convenience

Suitable For: MBA Marketing Students

11. Impact of Celebrity Endorsements on Brand Image

Research Objectives

e To study the influence of celebrity endorsements on brand perception.
e To examine their effect on purchase decisions.

Suggested Methodology: Survey
Primary Variables: Celebrity Endorsement, Brand Image, Consumer Behaviour

Suitable For: MBA Marketing Students
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12. Customer Relationship Management in the Banking Sector

Research Objectives

e  To evaluate CRM practices adopted by banks.
e To study the impact of CRM on customer loyalty.

Suggested Methodology: Survey / Case Study
Primary Variables: CRM, Customer Loyalty, Service Quality

Suitable For: MBA Marketing Students

13. Product Packaging and Consumer Purchase Behaviour

Research Objectives

e To examine the influence of packaging on buying decisions.
e To identify packaging elements valued by consumers.

Suggested Methodology: Survey
Primary Variables: Product Packaging, Purchase Decision, Consumer Perception

Suitable For: MBA Marketing Students

14. Customer Experience in Shopping Malls

Research Objectives

e To evaluate customer experience in organized retail.
e To identify factors affecting shopping satisfaction.

Suggested Methodology: Survey
Primary Variables: Customer Experience, Satisfaction, Store Atmosphere

Suitable For: MBA Marketing Students

15. Effectiveness of Loyalty Programs

Research Objectives

e To analyze customer participation in loyalty programs.
e  To evaluate their impact on repeat purchases.

Suggested Methodology: Survey

Primary Variables: Loyalty Programs, Customer Retention, Repeat Purchase
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Suitable For: MBA Marketing Students

16. Impact of Online Reviews on Consumer Purchase Decisions

Research Objectives

e To examine the role of online reviews in buying decisions.
e To identify factors influencing consumer trust.

Suggested Methodology: Survey
Primary Variables: Online Reviews, Consumer Trust, Purchase Intention

Suitable For: MBA Marketing Students

17. Rural Marketing Strategies in India

Research Objectives

e  To study marketing practices in rural markets.
e To identify challenges and opportunities for businesses.

Suggested Methodology: Survey / Secondary Data
Primary Variables: Rural Marketing, Consumer Behaviour, Market Penetration

Suitable For: MBA Marketing Students

18. Omnichannel Marketing and Customer Experience

Research Objectives

e To examine the effectiveness of omnichannel marketing.
e To study customer satisfaction across multiple sales channels.

Suggested Methodology: Survey
Primary Variables: Omnichannel Marketing, Customer Experience, Customer Satisfaction

Suitable For: MBA Marketing Students

19. Brand Positioning Strategies in Competitive Markets

Research Objectives

e To analyze brand positioning strategies adopted by companies.
e  To evaluate their impact on consumer perception.
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Suggested Methodology: Case Study / Secondary Data
Primary Variables: Brand Positioning, Competitive Advantage, Brand Perception

Suitable For: MBA Marketing Students

20. Customer Retention Strategies in the Service Industry

Research Objectives

e  To identify effective customer retention strategies.
e To examine factors influencing long-term customer loyalty.

Suggested Methodology: Survey
Primary Variables: Customer Retention, Customer Loyalty, Service Quality

Suitable For: MBA Marketing Students

Human Resources MBA Project Topic List
1. Employee Engagement and Organizational Performance

Research Objectives

e To examine the relationship between employee engagement and organizational performance.
e  To identify factors influencing employee motivation and commitment.

Suggested Methodology: Survey
Primary Variables: Employee Engagement, Job Performance, Motivation

Suitable For: MBA Human Resource Students

2. Effectiveness of Employee Training and Development Programs

Research Objectives

e  To evaluate the effectiveness of employee training programs.
e To study the impact of training on employee productivity.

Suggested Methodology: Survey
Primary Variables: Training Effectiveness, Employee Performance, Skill Development

Suitable For: MBA Human Resource Students
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3. Impact of Performance Appraisal Systems on Employee Motivation

Research Objectives

e  To examine the effectiveness of performance appraisal systems.
e To study employee perceptions toward appraisal practices.

Suggested Methodology: Survey
Primary Variables: Performance Appraisal, Employee Motivation, Job Satisfaction

Suitable For: MBA Human Resource Students

4. Employee Retention Strategies in the IT Industry

Research Objectives

e To identify factors affecting employee retention.
e To evaluate retention strategies adopted by IT companies.

Suggested Methodology: Survey
Primary Variables: Employee Retention, Job Satisfaction, Organizational Commitment

Suitable For: MBA Human Resource Students

5. Recruitment and Selection Practices in Modern Organizations

Research Objectives

e To study recruitment and selection techniques used by organizations.
e  To identify factors influencing hiring decisions.

Suggested Methodology: Survey
Primary Variables: Recruitment Process, Selection Methods, Hiring Efficiency

Suitable For: MBA Human Resource Students

6. Impact of Work-Life Balance on Employee Productivity

Research Objectives

e To analyze the relationship between work-life balance and productivity.
e  To examine employee satisfaction with flexible work arrangements.

Suggested Methodology: Survey

Primary Variables: Work-Life Balance, Productivity, Employee Satisfaction

Website : www.projectreporthub.com whastapp us : 7387799078



http://www.projectreporthub.com/

Suitable For: MBA Human Resource Students

7. Employee Job Satisfaction in the Banking Sector

Research Objectives

e To evaluate employee satisfaction levels in banks.
e  To identify factors affecting workplace satisfaction.

Suggested Methodology: Survey
Primary Variables: Job Satisfaction, Compensation, Work Environment

Suitable For: MBA Human Resource Students

8. Compensation and Benefits Management

Research Objectives

e To study employee satisfaction with compensation policies.
e To analyze the effectiveness of employee benefit programs.

Suggested Methodology: Survey
Primary Variables: Compensation, Benefits, Employee Satisfaction

Suitable For: MBA Human Resource Students

9. Impact of Leadership Style on Employee Performance

Research Objectives

e To examine the influence of leadership styles on employee performance.
e To identify the most effective leadership approaches.

Suggested Methodology: Survey
Primary Variables: Leadership Style, Employee Performance, Team Effectiveness

Suitable For: MBA Human Resource Students

10. Employee Stress Management in Corporate Organizations

Research Objectives

e To identify workplace stress factors.
e  To evaluate stress management practices adopted by organizations.
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Suggested Methodology: Survey
Primary Variables: Workplace Stress, Employee Well-being, Productivity

Suitable For: MBA Human Resource Students

11. Impact of Artificial Intelligence in Human Resource Management

Research Objectives

e  To study the use of Al in HR functions.
e To analyze its impact on recruitment and employee management.

Suggested Methodology: Case Study / Secondary Data
Primary Variables: Al Adoption, HR Automation, Recruitment Efficiency

Suitable For: MBA Human Resource Students

12. Employee Wellness Programs and Organizational Productivity

Research Objectives

e To evaluate employee wellness initiatives.
e To examine their impact on employee productivity.

Suggested Methodology: Survey
Primary Variables: Employee Wellness, Productivity, Job Satisfaction

Suitable For: MBA Human Resource Students

13. Diversity and Inclusion Practices in the Workplace

Research Objectives

e To study diversity and inclusion initiatives.
e  To analyze their impact on employee engagement.

Suggested Methodology: Survey
Primary Variables: Diversity, Inclusion, Employee Engagement

Suitable For: MBA Human Resource Students
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14. HR Analytics for Workforce Planning

Research Objectives

e To study the role of HR analytics in workforce planning.
e To evaluate the effectiveness of data-driven HR decisions.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: HR Analytics, Workforce Planning, Decision Making

Suitable For: MBA Human Resource Students

15. Employee Grievance Handling and Resolution

Research Objectives

e To examine grievance handling procedures.
e To analyze their impact on employee satisfaction.

Suggested Methodology: Survey
Primary Variables: Grievance Management, Employee Satisfaction, Conflict Resolution

Suitable For: MBA Human Resource Students

16. Hybrid Work Culture and Employee Performance

Research Objectives

e To study the impact of hybrid work models on employee performance.
e To identify challenges associated with hybrid work environments.

Suggested Methodology: Survey
Primary Variables: Hybrid Work, Employee Productivity, Work Flexibility

Suitable For: MBA Human Resource Students

17. Employer Branding and Talent Acquisition

Research Objectives

e  To analyze the role of employer branding in attracting talent.
e  To examine factors influencing candidate preferences.

Suggested Methodology: Survey

Primary Variables: Employer Branding, Talent Acquisition, Recruitment
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Suitable For: MBA Human Resource Students

18. Workplace Conflict Management Strategies

Research Objectives

e To identify common workplace conflicts.
e  To evaluate conflict resolution techniques used by organizations.

Suggested Methodology: Survey
Primary Variables: Workplace Conflict, Conflict Resolution, Employee Relations

Suitable For: MBA Human Resource Students

19. Employee Performance Management Systems

Research Objectives

e To examine the effectiveness of performance management systems.
e  To identify factors improving employee performance.

Suggested Methodology: Survey
Primary Variables: Performance Management, Employee Performance, Feedback

Suitable For: MBA Human Resource Students

20. Impact of Employee Recognition Programs on Motivation

Research Objectives

e To study the effectiveness of employee recognition programs.
e To analyze their influence on employee motivation and retention.

Suggested Methodology: Survey
Primary Variables: Employee Recognition, Motivation, Retention

Suitable For: MBA Human Resource Students

MBA Business Analytics Project Topic List
1. Customer Segmentation Using Data Analytics

Research Objectives

e To identify customer segments based on purchasing behaviour.
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e  To evaluate the effectiveness of customer segmentation in marketing strategies.
Suggested Methodology: Survey / Secondary Data
Primary Variables: Customer Segmentation, Purchase Behaviour, Customer Demographics

Suitable For: MBA Business Analytics Students

2. Predictive Analytics for Sales Forecasting

Research Objectives

e To examine the role of predictive analytics in forecasting sales.
e To identify factors influencing sales performance.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Sales Forecasting, Predictive Analytics, Historical Sales Data

Suitable For: MBA Business Analytics Students

3. Business Intelligence Dashboards for Decision Making

Research Objectives

e  To study the impact of BI dashboards on managerial decision-making.
e To evaluate the effectiveness of data visualization techniques.

Suggested Methodology: Case Study
Primary Variables: Business Intelligence, Dashboard Usage, Decision Quality

Suitable For: MBA Business Analytics Students

4. Impact of Artificial Intelligence on Business Decision Making

Research Objectives

e  To analyze how Al supports strategic business decisions.
e To evaluate the benefits and challenges of Al implementation.

Suggested Methodology: Secondary Data
Primary Variables: Artificial Intelligence, Decision Making, Business Performance

Suitable For: MBA Business Analytics Students
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5. Consumer Behaviour Analysis Using Data Analytics

Research Objectives

e  To examine consumer buying patterns using analytics.
e  To identify factors influencing purchase decisions.

Suggested Methodology: Survey
Primary Variables: Consumer Behaviour, Purchase Pattern, Customer Preferences

Suitable For: MBA Business Analytics Students

6. Big Data Analytics in Retail Business

Research Objectives

e To study the application of big data in retail operations.
e To evaluate its impact on customer satisfaction and sales.

Suggested Methodology: Case Study / Secondary Data
Primary Variables: Big Data, Retail Performance, Customer Satisfaction

Suitable For: MBA Business Analytics Students

7. HR Analytics for Employee Performance Evaluation

Research Objectives

e To evaluate the role of HR analytics in performance management.
e  To identify key performance indicators for employees.

Suggested Methodology: Survey / Case Study
Primary Variables: HR Analytics, Employee Performance, KPIs

Suitable For: MBA Business Analytics Students

8. Supply Chain Analytics for Inventory Optimization

Research Objectives

e To examine the use of analytics in inventory management.
e To evaluate methods for reducing inventory costs.

Suggested Methodology: Case Study

Primary Variables: Supply Chain Analytics, Inventory Level, Operational Efficiency
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Suitable For: MBA Business Analytics Students

9. Fraud Detection Using Data Analytics

Research Objectives

e To study analytics techniques used for fraud detection.
e  To evaluate their effectiveness in financial transactions.

Suggested Methodology: Secondary Data
Primary Variables: Fraud Detection, Data Analytics, Financial Security

Suitable For: MBA Business Analytics Students

10. Customer Churn Prediction in Telecom Industry

Research Objectives

e To identify factors leading to customer churn.
e To develop strategies for improving customer retention.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Customer Churn, Customer Satisfaction, Retention Rate

Suitable For: MBA Business Analytics Students

11. Social Media Analytics for Brand Performance

Research Objectives

e To analyze social media data to measure brand performance.
e To study customer engagement across social platforms.

Suggested Methodology: Secondary Data
Primary Variables: Social Media Analytics, Brand Awareness, Engagement Rate

Suitable For: MBA Business Analytics Students

12. Financial Analytics for Investment Decision Making

Research Objectives

e  To evaluate financial analytics tools used by investors.
e To study factors influencing investment decisions.
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Suggested Methodology: Secondary Data
Primary Variables: Financial Analytics, Investment Decisions, Risk Analysis

Suitable For: MBA Business Analytics Students

13. Role of Machine Learning in Business Analytics

Research Objectives

e To examine machine learning applications in business.
e To evaluate the benefits of predictive models.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Machine Learning, Predictive Models, Business Performance

Suitable For: MBA Business Analytics Students

14. Customer Satisfaction Analysis Using Data Visualization

Research Objectives

e To evaluate customer satisfaction through visualization tools.
e To identify key service improvement areas.

Suggested Methodology: Survey
Primary Variables: Customer Satisfaction, Data Visualization, Service Quality

Suitable For: MBA Business Analytics Students

15. E-commerce Analytics for Customer Purchase Behaviour

Research Objectives

e To analyze online purchasing trends using analytics.
e To identify factors affecting online buying decisions.

Suggested Methodology: Survey / Secondary Data
Primary Variables: E-commerce Analytics, Purchase Behaviour, Conversion Rate

Suitable For: MBA Business Analytics Students
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16. Data-Driven Marketing Strategy Analysis

Research Objectives

e To study the effectiveness of data-driven marketing strategies.
e To examine the role of analytics in campaign performance.

Suggested Methodology: Case Study
Primary Variables: Marketing Analytics, Campaign Performance, Customer Insights

Suitable For: MBA Business Analytics Students

17. Predictive Analytics in Healthcare Management

Research Objectives

e To examine predictive analytics applications in healthcare.
e To evaluate their impact on operational efficiency.

Suggested Methodology: Secondary Data
Primary Variables: Predictive Analytics, Healthcare Management, Operational Efficiency

Suitable For: MBA Business Analytics Students

18. Al-Powered Customer Recommendation Systems

Research Objectives

e  To study the effectiveness of Al recommendation engines.
e To analyze their influence on customer purchase behaviour.

Suggested Methodology: Case Study
Primary Variables: Al Recommendation System, Customer Experience, Purchase Intention

Suitable For: MBA Business Analytics Students

19. Data Privacy and Business Analytics

Research Objectives

e  To examine data privacy challenges in business analytics.
e  To evaluate strategies for secure data management.

Suggested Methodology: Secondary Data

Primary Variables: Data Privacy, Cybersecurity, Data Governance
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Suitable For: MBA Business Analytics Students

20. Business Analytics in Supply Chain Risk Management

Research Objectives

e To analyze the role of analytics in identifying supply chain risks.
e To evaluate data-driven risk mitigation strategies.

Suggested Methodology: Case Study / Secondary Data
Primary Variables: Supply Chain Risk, Business Analytics, Risk Management

Suitable For: MBA Business Analytics Students

Finance Project Topics

1. Impact of Digital Banking on Customer Satisfaction

Research Objectives

e To study customer satisfaction with digital banking services.
e To identify factors influencing the adoption of digital banking.

Suggested Methodology: Survey
Primary Variables: Customer Satisfaction, Digital Banking Usage, Service Quality

Suitable For: MBA Finance Students

2. Consumer Adoption of UPI Payment Systems

Research Objectives

e To analyze the factors affecting UPI payment adoption.
e To examine customer preferences for digital payment methods.

Suggested Methodology: Survey
Primary Variables: UPI Usage, Consumer Behaviour, Convenience

Suitable For: MBA Finance Students
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3. Credit Risk Analysis of Personal Loans

Research Objectives

e To evaluate factors influencing personal loan approval.
e To study methods used by banks to assess credit risk.

Suggested Methodology: Case Study / Secondary Data
Primary Variables: Credit Score, Loan Approval, Default Risk

Suitable For: MBA Finance Students

4. Mutual Fund Investment Behaviour Among Salaried Employees

Research Objectives

e  To examine investment preferences of salaried individuals.
e To identify factors influencing mutual fund investments.

Suggested Methodology: Survey
Primary Variables: Investment Behaviour, Risk Appetite, Income Level

Suitable For: MBA Finance Students

5. Financial Literacy Among College Students

Research Objectives

e To measure financial awareness among students.
e  To analyze the impact of financial education on investment decisions.

Suggested Methodology: Survey
Primary Variables: Financial Literacy, Investment Awareness, Saving Habits

Suitable For: MBA Finance Students

6. Customer Perception Towards Mobile Banking

Research Objectives

e To study customer satisfaction with mobile banking applications.
e To identify challenges faced while using mobile banking.

Suggested Methodology: Survey
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Primary Variables: Customer Satisfaction, Ease of Use, Security

Suitable For: MBA Finance Students

7. Impact of Artificial Intelligence in Banking Operations

Research Objectives

e To understand the role of Al in banking services.
e To analyze the benefits of Al for operational efficiency.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Al Adoption, Operational Efficiency, Customer Experience

Suitable For: MBA Finance Students

8. Green Finance and Sustainable Investments

Research Objectives

e To study investor awareness of green finance.
e To identify factors promoting sustainable investment.

Suggested Methodology: Survey
Primary Variables: ESG Awareness, Sustainable Investment, Investor Preference

Suitable For: MBA Finance Students

9. Investment Behaviour in the Indian Stock Market

Research Objectives

e To examine investor decision-making behaviour.
e To identify factors affecting stock market investments.

Suggested Methodology: Survey
Primary Variables: Investment Behaviour, Risk Tolerance, Market Knowledge

Suitable For: MBA Finance Students
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10. Cryptocurrency Awareness Among Young Investors

Research Objectives

e  To measure awareness of cryptocurrency investments.
e  To analyze perceived risks and opportunities.

Suggested Methodology: Survey
Primary Variables: Cryptocurrency Awareness, Risk Perception, Investment Intention

Suitable For: MBA Finance Students

11. Working Capital Management in Small Businesses

Research Objectives

e To evaluate working capital practices in SMEs.
e To study the relationship between working capital and profitability.

Suggested Methodology: Secondary Data
Primary Variables: Working Capital, Liquidity, Profitability

Suitable For: MBA Finance Students

12. Impact of Inflation on Household Savings

Research Objectives

e  To study the effect of inflation on saving habits.
e To identify changes in household financial planning.

Suggested Methodology: Survey
Primary Variables: Inflation, Savings, Household Income

Suitable For: MBA Finance Students

13. Financial Performance Analysis of Commercial Banks

Research Objectives

e  To evaluate profitability and efficiency of banks.
e To compare financial performance using key ratios.

Suggested Methodology: Secondary Data
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Primary Variables: ROA, ROE, Net Profit, Capital Adequacy

Suitable For: MBA Finance Students

14. Customer Satisfaction Towards Insurance Services

Research Objectives

e To measure customer satisfaction with insurance providers.
e To identify service quality factors affecting customer loyalty.

Suggested Methodology: Survey
Primary Variables: Customer Satisfaction, Service Quality, Trust

Suitable For: MBA Finance Students

15. Comparative Study of Public and Private Sector Banks

Research Objectives

e  To compare customer satisfaction levels.
e To evaluate differences in banking services.

Suggested Methodology: Survey / Secondary Data
Primary Variables: Service Quality, Customer Satisfaction, Bank Type

Suitable For: MBA Finance Students

16. Digital Wallet Usage Among Consumers

Research Objectives

e To study consumer preferences for digital wallets.
e To analyze factors affecting usage frequency.

Suggested Methodology: Survey
Primary Variables: Digital Wallet Usage, Convenience, Security

Suitable For: MBA Finance Students
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17. Impact of Financial Technology (FinTech) on Banking

Research Objectives

e To examine the influence of FinTech innovations.
e To study customer acceptance of FinTech services.

Suggested Methodology: Case Study / Survey
Primary Variables: FinTech Adoption, Customer Acceptance, Innovation

Suitable For: MBA Finance Students

18. Investment Preferences of Young Professionals

Research Objectives

e To identify preferred investment options.
e To analyze factors influencing investment decisions.

Suggested Methodology: Survey
Primary Variables: Investment Preference, Income, Financial Goals

Suitable For: MBA Finance Students

19. Effectiveness of Tax Planning Among Salaried Employees

Research Objectives

e  To study tax-saving investment practices.
e To evaluate awareness of tax planning strategies.

Suggested Methodology: Survey
Primary Variables: Tax Planning, Tax Awareness, Investment Choices

Suitable For: MBA Finance Students

20. Role of Microfinance in Rural Development

Research Objectives

e  To analyze the contribution of microfinance institutions.
e To study the impact on rural entrepreneurship.

Suggested Methodology: Case Study / Survey
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Primary Variables: Microfinance Access, Rural Development, Entrepreneurship

Suitable For: MBA Finance Students

MBA Information Technology Project Topic List
1. Impact of Artificial Intelligence on Business Operations

Research Objectives

e To study the role of Artificial Intelligence in improving business operations.
e  To evaluate the impact of Al on organizational efficiency and decision-making.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Artificial Intelligence, Business Efficiency, Automation

Suitable For: MBA Information Technology Students

2. Cloud Computing Adoption in Small and Medium Enterprises (SMEs)

Research Objectives

e To examine factors influencing cloud computing adoption.
e To evaluate the benefits and challenges of cloud-based solutions.

Suggested Methodology: Survey
Primary Variables: Cloud Computing, Technology Adoption, Operational Efficiency

Suitable For: MBA Information Technology Students

3. Cybersecurity Awareness Among Employees

Research Objectives

e To assess employee awareness of cybersecurity practices.
e  To identify factors affecting information security compliance.

Suggested Methodology: Survey
Primary Variables: Cybersecurity Awareness, Information Security, Employee Behaviour

Suitable For: MBA Information Technology Students
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4. Enterprise Resource Planning (ERP) Implementation in Organizations

Research Objectives

e To evaluate the effectiveness of ERP implementation.
e  To analyze the impact of ERP systems on organizational performance.

Suggested Methodology: Case Study
Primary Variables: ERP System, Operational Efficiency, Organizational Performance

Suitable For: MBA Information Technology Students

5. Digital Transformation in Business Organizations

Research Objectives

e To study digital transformation initiatives in organizations.
e To evaluate their impact on business performance.

Suggested Methodology: Secondary Data
Primary Variables: Digital Transformation, Business Performance, Technology Adoption

Suitable For: MBA Information Technology Students

6. Blockchain Technology in Supply Chain Management

Research Objectives

e  To examine blockchain applications in supply chain management.
e  To evaluate its role in improving transparency and traceability.

Suggested Methodology: Case Study
Primary Variables: Blockchain, Supply Chain Transparency, Data Security

Suitable For: MBA Information Technology Students

7. Customer Relationship Management (CRM) Software Effectiveness

Research Objectives

e To evaluate the effectiveness of CRM software in improving customer relationships.
e To study its impact on customer satisfaction.

Suggested Methodology: Survey

Primary Variables: CRM, Customer Satisfaction, Customer Retention
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Suitable For: MBA Information Technology Students

8. Big Data Analytics in Business Decision Making

Research Objectives

e  To analyze the role of Big Data Analytics in strategic decision-making.
e To identify benefits of data-driven business decisions.

Suggested Methodology: Secondary Data
Primary Variables: Big Data, Business Intelligence, Decision Making

Suitable For: MBA Information Technology Students

9. Internet of Things (IoT) Applications in Smart Businesses

Research Objectives

e To study the implementation of 10T in business operations.
e To evaluate the impact of 10T on productivity and efficiency.

Suggested Methodology: Case Study
Primary Variables: 10T, Automation, Operational Efficiency

Suitable For: MBA Information Technology Students

10. Mobile Application Usage and Customer Satisfaction

Research Objectives

e To examine customer satisfaction with mobile applications.
e  To identify factors affecting user experience.

Suggested Methodology: Survey
Primary Variables: Mobile Applications, User Experience, Customer Satisfaction

Suitable For: MBA Information Technology Students

11. Artificial Intelligence in Customer Service Automation

Research Objectives

e  To evaluate Al-powered customer support systems.
e  To analyze their impact on customer satisfaction.
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Suggested Methodology: Case Study
Primary Variables: Al Chatbots, Customer Service, Customer Satisfaction

Suitable For: MBA Information Technology Students

12. Information System Security Management

Research Objectives

e  To study security management practices in organizations.
e To identify strategies for protecting business information.

Suggested Methodology: Survey
Primary Variables: Information Security, Risk Management, Data Protection

Suitable For: MBA Information Technology Students

13. Role of Machine Learning in Business Intelligence

Research Objectives

e To examine machine learning applications in business intelligence.
e To evaluate predictive analytics capabilities.

Suggested Methodology: Secondary Data
Primary Variables: Machine Learning, Business Intelligence, Predictive Analytics

Suitable For: MBA Information Technology Students

14. Digital Payment Security and Consumer Trust

Research Objectives

e To study consumer trust in digital payment systems.
e To identify security factors influencing digital transactions.

Suggested Methodology: Survey
Primary Variables: Digital Payment Security, Consumer Trust, Online Transactions

Suitable For: MBA Information Technology Students
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15. E-Commerce Website Performance and User Experience

Research Objectives

e To evaluate website usability and performance.
e To study its impact on customer satisfaction.

Suggested Methodology: Survey
Primary Variables: Website Performance, User Experience, Customer Satisfaction

Suitable For: MBA Information Technology Students

16. Artificial Intelligence in Human Resource Management

Research Objectives

e To study Al applications in recruitment and employee management.
e To evaluate its impact on HR efficiency.

Suggested Methodology: Case Study
Primary Variables: Artificial Intelligence, HR Automation, Recruitment Efficiency

Suitable For: MBA Information Technology Students

17. Data Privacy Compliance in Business Organizations

Research Objectives

e To examine data privacy practices in organizations.
e To evaluate compliance with data protection regulations.

Suggested Methodology: Secondary Data
Primary Variables: Data Privacy, Compliance, Information Security

Suitable For: MBA Information Technology Students

18. Social Media Analytics for Business Growth

Research Objectives

e To analyze social media data for business insights.
e To evaluate its role in marketing and customer engagement.

Suggested Methodology: Survey / Secondary Data

Primary Variables: Social Media Analytics, Customer Engagement, Business Growth
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Suitable For: MBA Information Technology Students

19. IT Project Management Success Factors

Research Objectives

e  To identify critical success factors in IT project management.
e  To evaluate project planning and execution practices.

Suggested Methodology: Survey
Primary Variables: Project Management, Project Success, Team Collaboration

Suitable For: MBA Information Technology Students

20. Generative Al Applications in Workplace Efficiency and Operations

Research Objectives

e To study the impact of Generative Al on workplace productivity.
e To evaluate opportunities and challenges of Al adoption in business operations.

Suggested Methodology: Survey / Case Study
Primary Variables: Generative Al, Workplace Efficiency, Employee Productivity

Suitable For: MBA Information Technology Students

MBA Operations & Supply Chain Management Project Topic List
1. Supply Chain Management in Manufacturing Industries

Research Objectives

e To study supply chain practices in manufacturing organizations.
e To identify factors affecting supply chain efficiency.

Suggested Methodology: Survey / Case Study
Primary Variables: Supply Chain Efficiency, Inventory Management, Supplier Performance

Suitable For: MBA Operations & Supply Chain Management Students

2. Inventory Management Practices in Retail Businesses

Research Objectives

e  To evaluate inventory management techniques.
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e  To examine their impact on operational efficiency.
Suggested Methodology: Survey
Primary Variables: Inventory Turnover, Stock Availability, Inventory Cost

Suitable For: MBA Operations Students

3. Logistics Management and Customer Satisfaction

Research Objectives

e To analyze the impact of logistics performance on customer satisfaction.
e To identify key logistics challenges.

Suggested Methodology: Survey
Primary Variables: Logistics Performance, Delivery Time, Customer Satisfaction

Suitable For: MBA Operations Students

4. Lean Manufacturing Practices in Production Industries

Research Objectives

e To examine lean manufacturing implementation.
e To evaluate its effect on productivity.

Suggested Methodology: Case Study
Primary Variables: Lean Manufacturing, Waste Reduction, Productivity

Suitable For: MBA Operations Students

5. Warehouse Management System Effectiveness

Research Objectives

e  To study warehouse management practices.
e To identify methods for improving warehouse efficiency.

Suggested Methodology: Survey
Primary Variables: Warehouse Efficiency, Storage Utilization, Order Accuracy

Suitable For: MBA Operations Students
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6. Vendor Relationship Management in Supply Chains

Research Objectives

e To examine supplier relationship practices.
e To evaluate their impact on supply chain performance.

Suggested Methodology: Survey
Primary Variables: Supplier Relationship, Procurement Efficiency, Vendor Performance

Suitable For: MBA Operations Students

7. Quality Management Practices in Manufacturing Companies

Research Objectives

e To evaluate quality management systems.
e To study their impact on product quality.

Suggested Methodology: Survey
Primary Variables: Product Quality, Process Improvement, Customer Satisfaction

Suitable For: MBA Operations Students

8. Procurement Management Strategies

Research Objectives

e  To analyze procurement practices.
e To identify cost-saving procurement strategies.

Suggested Methodology: Survey
Primary Variables: Procurement Efficiency, Supplier Cost, Purchase Planning

Suitable For: MBA Operations Students

9. Demand Forecasting Using Business Data

Research Objectives

e To evaluate forecasting methods.
e To study their impact on inventory planning.

Suggested Methodology: Secondary Data

Primary Variables: Demand Forecasting, Sales Trend, Inventory Planning
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Suitable For: MBA Operations Students

10. Transportation Management in Logistics Companies

Research Objectives

e To study transportation management practices.
e To identify methods for reducing transportation costs.

Suggested Methodology: Survey
Primary Variables: Transportation Cost, Delivery Efficiency, Fleet Utilization

Suitable For: MBA Operations Students

11. Role of Artificial Intelligence in Supply Chain Management

Research Objectives

e To study Al applications in supply chain operations.
e To evaluate operational improvements through Al.

Suggested Methodology: Case Study
Primary Variables: Al Adoption, Operational Efficiency, Automation

Suitable For: MBA Operations Students

12. Reverse Logistics and Sustainable Supply Chains

Research Objectives

e To analyze reverse logistics practices.
e  To evaluate environmental and business benefits.

Suggested Methodology: Survey
Primary Variables: Reverse Logistics, Sustainability, Recycling Efficiency

Suitable For: MBA Operations Students

13. Green Supply Chain Management

Research Objectives

e  To study sustainable supply chain initiatives.
e To identify benefits of eco-friendly logistics.
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Suggested Methodology: Survey
Primary Variables: Green Supply Chain, Sustainability, Environmental Performance

Suitable For: MBA Operations Students

14. Six Sigma Implementation in Manufacturing

Research Objectives

e  To evaluate Six Sigma practices.
e To analyze their impact on process quality.

Suggested Methodology: Case Study
Primary Variables: Six Sigma, Defect Rate, Process Improvement

Suitable For: MBA Operations Students

15. Capacity Planning in Manufacturing Industries

Research Objectives

e  To examine capacity planning techniques.
e To identify factors affecting production efficiency.

Suggested Methodology: Survey
Primary Variables: Capacity Utilization, Production Planning, Efficiency

Suitable For: MBA Operations Students

16. Impact of Automation on Warehouse Operations

Research Objectives

e  To study warehouse automation technologies.
e To evaluate improvements in operational efficiency.

Suggested Methodology: Case Study
Primary Variables: Warehouse Automation, Productivity, Labor Efficiency

Suitable For: MBA Operations Students
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17. Risk Management in Supply Chain Operations

Research Objectives

e To identify supply chain risks.
e To evaluate risk mitigation strategies.

Suggested Methodology: Survey
Primary Variables: Supply Chain Risk, Risk Management, Business Continuity

Suitable For: MBA Operations Students

18. E-commerce Logistics Performance Analysis

Research Objectives

e  To study logistics practices in e-commerce companies.
e To evaluate delivery performance and customer satisfaction.

Suggested Methodology: Survey
Primary Variables: Delivery Performance, Logistics Efficiency, Customer Satisfaction

Suitable For: MBA Operations Students

19. Production Planning and Scheduling

Research Objectives

e To examine production planning techniques.
e  To analyze scheduling efficiency.

Suggested Methodology: Survey
Primary Variables: Production Planning, Scheduling Efficiency, Resource Utilization

Suitable For: MBA Operations Students

20. Total Quality Management in Service Industries

Research Objectives

e  To study TQM implementation.
e To evaluate its impact on service quality.

Suggested Methodology: Survey

Primary Variables: TQM, Service Quality, Customer Satisfaction
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Suitable For: MBA Operations Students

* Additional Trending Topics (21-30)

21. Last-Mile Delivery Optimization in E-commerce

Research Objectives

e To evaluate challenges in last-mile delivery.
e To identify strategies for improving delivery efficiency.

Suggested Methodology: Case Study
Primary Variables: Last-Mile Delivery, Delivery Time, Customer Satisfaction

Suitable For: MBA Operations Students

22. Digital Transformation in Supply Chain Management
Research Objectives

e  To study digital technologies in supply chain operations.
e  To evaluate their impact on operational performance.

Suggested Methodology: Secondary Data
Primary Variables: Digital Transformation, Supply Chain Efficiency, Technology Adoption

Suitable For: MBA Operations Students

23. Cold Chain Logistics Management
Research Objectives

e  To examine cold chain logistics practices.
e  To identify challenges in temperature-sensitive product transportation.

Suggested Methodology: Case Study
Primary Variables: Cold Chain Logistics, Product Quality, Transportation Efficiency

Suitable For: MBA Operations Students

24. Inventory Optimization Using ABC Analysis

Research Objectives
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e To study inventory classification techniques.
e  To evaluate inventory optimization methods.

Suggested Methodology: Survey
Primary Variables: Inventory Optimization, ABC Analysis, Inventory Cost

Suitable For: MBA Operations Students

25. Supplier Performance Evaluation Using KPls

Research Objectives

e  To analyze supplier performance measurement methods.
e To identify key indicators affecting procurement success.

Suggested Methodology: Survey
Primary Variables: Supplier Performance, KPIs, Procurement Efficiency

Suitable For: MBA Operations Students

26. Industry 4.0 Applications in Manufacturing Operations

Research Objectives

e To study Industry 4.0 technologies in manufacturing.
e To evaluate their impact on productivity.

Suggested Methodology: Case Study
Primary Variables: Industry 4.0, Smart Manufacturing, Productivity

Suitable For: MBA Operations Students

27. Sustainable Packaging in Supply Chains

Research Objectives

e To examine sustainable packaging practices.
e To analyze consumer and business benefits.

Suggested Methodology: Survey
Primary Variables: Sustainable Packaging, Environmental Impact, Customer Perception

Suitable For: MBA Operations Students
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28. Fleet Management Optimization in Logistics Companies
Research Objectives

e  To evaluate fleet management practices.
e To identify methods for reducing transportation costs.

Suggested Methodology: Survey
Primary Variables: Fleet Utilization, Fuel Cost, Transportation Efficiency

Suitable For: MBA Operations Students

29. Omnichannel Fulfillment Strategies in Retail Supply Chains
Research Objectives

e To study omnichannel fulfillment practices.
e To evaluate their impact on customer satisfaction.

Suggested Methodology: Case Study
Primary Variables: Omnichannel Fulfillment, Inventory Accuracy, Customer Experience

Suitable For: MBA Operations Students

30. Blockchain Technology in Supply Chain Transparency
Research Objectives

e To examine blockchain applications in supply chains.
e Toanalyze its role in improving transparency and traceability.

Suggested Methodology: Secondary Data / Case Study
Primary Variables: Blockchain Adoption, Supply Chain Transparency, Traceability

Suitable For: MBA Operations Students
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